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In SETE

Cit y of Athens Convent ion 

and Visitors Bureau

Smart  Cit ies & 

Sport  launcheS
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European Federat ion 

for Company Sport
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2019

PRESS TRIPS

FAM TRIPS

SOCIAL MEDIA

NEWSLETTERS

VIDEO S
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To 

Money & Tourism

LIFO

In.gr

Medlabnews

Giat remou.gr

Capital Health

mag.politismosmuseum.org

Bonjour magazine | Plan b magazine

LIFO  | FREE SUNDAY |

) | NFO WO MAN

| RealNews

STAR CHANNEL

ALPHA TV

• SKAI

• MELO DIA FM

• REAL FM

• RED FM

•
•

840 Y SPO TS

• A RADIO  STATIO NS

TV

RADIO

PRESS

INTERNET
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in-house digital  campaigns.

Google Ads

keywords

Re-market ing

Social  Media E-mail

face to face 
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 Eco-tourism, wellness cultural tourism, beach holidays 

or cit y breaks, package deals
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 9-19/12/2019

 Tour operator VACANCES HELLIADES

• 10

• 45000

workshops, 

18

EXPO

 13 17/11/2019



 : 

LTO

Workshop

 6-8/12/2019

 Grecka Panorama O utgoing Poland

 &

 20 Byers

roadshows
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PRESS TRIPS
LTO

Eric Brusten

O nline 

Lifestyle, 

Trends, Dest inat ions

Kristina Fröling Lars O ttoson

2019
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PRESS TRIPS

Money Tourism & RealNews Money Tourism & RealNews
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•
• 14 Tour O perators

•
• Club Hotel Casino Lout raki

• Wyndham Ramada Lout raki Poseidon 

Resort  Ypanema Restaurant

21

FAM TRIPS
Tour O perators.

Personal Touch Travel



www.visitloutraki.com 22

LTO  
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•
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•Club Hotel Casino Lout raki
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 Workshop
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27 
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• INTERNATIO NAL HELLENIC 

UNIVERSITY
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MEGA EVENT

7
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• WELLNESS

• SPO RTS

• RELIGIO US

• LUXURY

• GASTRO NO MY & WINE

• ARCHAEO LO GICAL

• O UTDO O R ACTIVITIES
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VIDEO S

VIDEO

• A TIMELESS CULTURAL JO URNEY

• THE CITY THAT NEVER SLEEPS

• WELLNESS DESTINATIO N

• SPO RTS & ACTIVITIES
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• EURO ARM 2019

• GLO BAL CUP

Seniors

• Loutraki Festival

•
• Water Polo Splash Mini Tournament

•
Event  - -

• - - -

• SEG Racing Academy
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TO URIST INFO  CENTER VISITLO UTRAKI.CO M MO BILE APPLICATIO N
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ISTHMUS TO URIST INFO  CENTER

• 2018

18.000 

• 2019

26.500

31
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ISTHMUS TO URIST INFO  CENTER




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 branding 
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ISTHMUS TO URIST INFO  CENTER
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ISTHMUS TO URIST INFO  CENTER
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Website 
www.visit lout raki.com

www.visitloutraki.com

Mult imedia 

Video 

Lorem ipsum dolor sit  amet  

consectetur adipiscing el it unc 

enim sem
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Website 
16/12/2019

--Google Analyt ics--

Acquisit ion O verview

Geo Locat ion

Audience O verview

loutraki
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Mobile 

Applicat ion

mobile 

iO S Android

interface

realt ime 
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APPLICATIO N METRICS
(

 20.123 Total

 17.546 data monitoring

 13.656 Greece

iO S
DownloadsAndroid

Downloads

Language

 13.358 greek

 1.567 russian

 1.019 engl ish UK

 591 engl ish US

 302 pol ish

 3.174 Total

•China: 2400

•Greece: 260

•Japan: 140

•USA: 100

•Russia: 50

 2.555 Act ive

 50 Sessions per User

 0 Crashes
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2019

Facebook
8.849 

l ikes

9.030

fol lowers

Twitter
1.032

fol lowers

1.061 

fol lowing

858

tweets

YouTube
801

views

4

in-house

videos

28 

subscribers

Instagram
11.200 

fol lowers

1.239

posts

891 

fol lowing

Pinterest
101

fol lowers

52

fol lowing

Social media | -
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Flyer 

40

Flyer
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:

forums.

-

, newsletters,

( -

market ing

Workshops

LTO  Member
LTO  Member

Website, Mobile App, Social  Media, 

Newslet ter
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LTO | DMO s
O  

market ing

- - .

Info Kiosk

workshops meet ings 
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v i s i t l o u t r a k i . c o m


